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MISSION
To inspire and renew a love of words, 
language, and reading through unique, 
immersive learning experiences for all 
ages and to provide a space to explore 
words and language that is grounded 
in a solid understanding of language 
arts and science.

VISION
To increase literacy, the foundation 
of a strong modern democracy.

CORE VALUES
Our exhibits and experiences are some 
combination of:

	 fun
	 playful
	 unexpected

	 motivational
	 inclusive
	 meaningful

Vision, Mission, and Values 



We thought that our fifth year of operations would 
bring smooth sailing. After all, we had successfully 
outlasted a pandemic and received accolades and 
awards for our experiences. Annual attendance 
continued to rise steadily, enthusiastic audiences 
were filling our auditorium, and our private events 
program was thriving. Field trips were back on 
teachers’ agendas, and we were booked to capacity 
weeks ahead of time. There was no reason to 
believe that horizons would darken. 

But they did. Politics, international and domestic, spilled 
over into Washington, D.C., and also into Planet Word. The 
arrival of the National Guard in response to alleged out-
of-control violence immediately put a damper on tourism 
and discouraged even locals from coming downtown. The 
Department of Government Efficiency shut down all or 
parts of agencies and federal government departments in 
Washington, leading to unemployment and uncertainty. At 
the same time, immigration enforcement raids frightened 
immigrants away, further reducing street traffic and leaving 
the impression that D.C. was not a happening place. Keycard 
statistics revealed that most employees had still not returned 

to work downtown. An obvious, measurable slowdown in Planet 
Word visitation was the unsurprising result, leading us to revise 
our budget projections mid-year to better match reality. 

And then, another surprise: The 43-day government shutdown, 
which began in October 2025, actually had an unexpected 
salutary effect on Planet Word! Tourists who had already 
made plans to visit Washington, or local families who were 
searching for diversion, learned that Planet Word was open 
when so many other government-run museums were closed. 
These diverted visitors filled our galleries and helped us 
achieve the attendance and impact we had planned for.

Another hoped-for benefit from this unexpected uptick in 
visitation was that every visitor offered the chance to make 
new friends or donors or advocates for Planet Word, spreading 
the word about the fun awaiting at the nation’s only museum 
dedicated to words. Our consistent 5-star ratings attested to the 
great experience we continued to provide. No surprise there!

And so, we ended 2025 on 
an unexpected high note, 
welcoming 160,000 visitors 
through our galleries to deepen 
their understanding of the 
power of words all around us.

ANN FRIEDMAN
Founder and CEO

A Message from the

Founder and CEO
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Although not quite what we expected, we are 
extremely proud of our accomplishments last year! 
Visitor feedback remained thoughtful and positive, 
as evidenced by our 2025 Trip Advisor Traveler's 
Choice Award; we enhanced content in our 
galleries to stay relevant and timely; we provided 
summer reading support for at-risk students; our 
public programs engaged diverse audiences; we 
continued to increase revenue; and we took good 
care of the Franklin School, the historic building 
we call home.

This annual report represents our collective commitment to 
Planet Word’s mission and vision and recognizes the many 
community members who help to advance this mission, led by 
our Founder and CEO, Ann Friedman – a 2025 Washingtonian 
of the Year! Our nimble and dedicated team turned surprises 
into possibilities and obstacles into opportunities to share our 
message about the power of words to bring people together, 
a message that especially resonates in uncertain times. NIKKI DEJESUS SERTSU

Executive Director

When January and February attendance numbers reached 
unpredicted lows, we were able to quickly adjust, strategically 
working across teams to find ways to reduce spending without 
compromising the world-class visitor experience we are 
known for. And then when interest exceeded expectations 
following the government shutdown in October, our team 
was ready to accommodate all who wanted to visit, providing 
excellent customer service and a welcoming experience. 

Thank you to the Washington, D.C. community and our many 
donors, visitors, and advocates around the country for standing 
by us to create and sustain Planet Word. We are grateful for 
your generosity and support. With your help, we will continue 
to celebrate the power, fun, and beauty of words and language 
through relevant and creative gallery experiences, meaningful 
educational and public 
programs, and timely thought 
leadership that underlines 
our belief that words matter. 
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A Message from the 

Executive Director



The Wordshop was an engaging, 
hands-on way for students to practice 
persuasive writing, speaking, and critical 
thinking. It tied academic skills to fun, 
interactive activities that students 
genuinely enjoyed, and the real-world 
connection kept students motivated.”

I felt the class made our group 
of English learning students 
feel understood and gave them 
a new view of variations within 
the language.”

Our team of 15 people had a great time bonding over 
interesting puzzles, enjoying the delicious meal from 
Immigrant Food, and then exploring the museum. 
We will certainly recommend this experience to 
other teams!”

The space was perfect 
and staff assisted with all 
of our needs during the 
planning process and onsite! 
They made everything go 
flawlessly during the event.” 

Visitor Feedback
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I absolutely loved the program! I was 
engaged, got one of my questions 
answered by the speaker, and was left 
wanting to explore more!” 

I appreciated the honest 
conversations about 
storytelling, creativity, 
and representation. [The 
speakers] brought energy, 
perspective, and depth 
that left me reflecting long 
after the session.”

So much fun and knowledge to be had! I am willing 
to come here and learn something new every week.”

All of Planet Word’s initiatives and 
support have made an incredible 
impact at the Downtown Day 
Services Center and on the clients 
we serve there.”

One word: enchanting. From hidden doors leading to 
a serene poetry nook to interactive experiences tucked 
between the stacks, every corner invited wonder. 
This was truly an immersive literary dreamscape.”

VISITO
R FEED

BAC
K

5



6

PL
AN

ET
 W

O
RD

  |
  W

O
RD

S 
O

PE
N

 W
O

RL
D

S:
 2

02
4 

AN
N

U
AL

 R
EP

O
RT

The galleries at Planet Word welcome visitors 
to explore words and language in a playful 
and often unexpected way. 

From a 20-foot wall of words that talks back to you to a 
hidden poetry nook to books that literally come to life — 
more than 160,000 visitors learned from and were  
inspired by these and other one-of-a-kind exhibits, 
leaving the museum with a better understanding of 
the immense power, beauty, and fun of words.

SHARING THE WORDS MATTER GALLERY
Thanks to the generosity of the Diller - von Furstenberg Family Foundation, 
Planet Word developed its first online exhibit, bringing visitors’ stories from the 
powerful Words Matter gallery to people everywhere. A curated selection of 50 
heartfelt, personal testimonials is now accessible online, showing how personal 
stories build confidence, encourage self-reflection, and foster empathy.

66
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Amplifying Voices, 
Sharing Stories

GALLERIES AND EXHIBITS

Visitors loved Planet Word's new stuttering beacon, 
created in collaboration with ASHA.
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LAUNCHING NEW INTERACTIVE EXHIBITS
Two new touchscreen displays, or “beacons,” became a 
permanent part of Planet Word’s visitor experience this year. 
In one new beacon we explored the subject of questions, 
showing visitors what types of questions don’t elicit reliable 
responses (such as double negatives or leading questions) and 
demonstrating to visitors how small changes to wording can 
turn bad questions into good ones. Asking good questions is 
especially important in the age of chatbots, when how you word 
a prompt can easily determine the quality of the response you 
receive. We celebrated the installation of this beacon in July with 
Curiosity Day, welcoming more than 700 curious visitors to 
participate in a day of free, question-themed activities.

In November, in collaboration with the American Speech-
Language-Hearing Association (ASHA), we created a new 
beacon about stuttering — exploring what causes stuttering, 
how it affects people, and how to be a good communication 
partner to someone who stutters. The beacon attracted 
significant media interest and enthusiasm from museum 
visitors, but nothing could have surprised us more than the 
hundreds of ASHA convention delegates who then visited Planet 
Word to see the beacon and explore the museum. 

(Top) Planet Word Founder and CEO Ann Friedman accepts 
ASHA’s 2025 Annie Glenn Award; (Bottom) Planet Word 
Executive Director Nikki DeJesus Sertsu cuts a ribbon to 

celebrate the new beacon about stuttering. 

A SURPRISING SURGE
During a year of uncertainty in Washington, D.C., and around 
the country, Planet Word’s visitation fluctuated along with that 
of our peers in the museum industry. Whether to address dips 
in visitation or to accommodate significant increased interest, 
our nimble and entrepreneurial Visitor Services team pivoted 
quickly, accommodating furloughed visitors looking for a free 
activity or school and tourist groups who had long planned a 
visit to the Smithsonian and needed an alternative.

From October 2024 to 
October 2025, the number 
of visitors who came as a 
group more than tripled, 
while overall attendance 
nearly doubled. Attendance Group Attendance

10,694
2024

18,267
2025

1,399
2024

4,417
2025
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LANGUAGE & THE BRAIN
With generous funding from donor Ann Ziff, we launched Language & the Brain, 
a thought-provoking series exploring the fascinating connection between how we 
think and how we communicate. Topics such as the power of music on the brain or 
how text analysis can identify emotions attracted and engaged a new community 
of people who learned about language science and its implications in real life. 

Engaging New 
Communities
In 2025, we deepened our engagement with existing 
communities through popular program series, such 
as Eyes on Reading with education journalist Emily 
Hanford and Between the Lines with author Jason 
Reynolds. We also piloted programs to engage new 
audiences with mission-aligned topics and activities.

PROGRAMS AND EDUCATION
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THE READING LOUNGE
To further our commitment to building community 
and strengthening bonds through words and language, 
we partnered with @prettylittlebookshelf to host The 
Reading Lounge at Planet Word. Featuring a comfy, 
bookish lounge space, author meet & greets, and 
personalized book signings, this new series immersed 
guests in culturally-inclusive literature and offered an 
opportunity to socialize with fellow book lovers.

Several researchers were 
featured at the Language & the 
Brain Music Symposium, where 
they shared the connections 
between music and literacy.

Attendees at 
The Reading Lounge 

bonded over books 
and reading.
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SUNDAY STORYTIME

In partnership with DC Public Library, we launched 
Sunday Storytime, a monthly morning of read-
alouds, songs, and hands-on word fun, designed 
especially to reach a new audience: younger children 
and their grownups. Though our Wordshops and 
gallery experience are intended for students in 
third grade and older, we were excited to create 
meaningful, word-related activities for the younger 
visitors who enter our doors.

LITERACY LIFTOFF
Well-known data on “summer slide,” or the loss of 
academic skills during the long break, spurred our 
education team to design a new summer program, 
Literacy Liftoff, providing research-backed support 
and at-home resources to D.C. families of low-income 
2nd and 3rd grade readers. Nearly 100 students received 
free backpacks filled with ten diverse, grade-appropriate 
books and an activity packet written by Planet Word 
staff that was intended to keep them reading and 
engaged with words all summer long. And it did!

TOTAL NUMBER OF WORDSHOP 
ATTENDEES

4,860 students served, including:

	 61% Title I students

	 91% satisfied students (based on  
	 feedback from students and educators)

Returning Programs, Events, and Initiatives

	 Imagination Stage 
pop-up performance

	 Own Your Story

	 Literacy Resource Fairs

	 Student Wordshops
	 Language Science Station
	 Eyes on Reading series

	 Wordplay Wednesday

	 Juneteenth Jubilee
	 Having Hard 

Conversations series
	 Between the Lines series

“My favorite Literacy 
Liftoff book this summer 
was the one about the girl 
who loved sharks because 
she was so brave. My little 

sister kept takin’ it and 
I had to go get it back!”

	 —2ND GRADE STUDENT
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FUNDRAISING AND OUTREACH
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Expanding Our Reach
None of our impact is possible without a loyal 
and growing community of supporters and 
followers who are fundamental to both our 
operations and the impact we seek to have,  
sharing our vision to increase literacy,  
the foundation of a strong democracy.

CONVENING AND ENGAGING NEW AUDIENCES
We launched Lunch Encounters, a private speaker series featuring local 
women who are helping to make Washington, D.C., a thriving literacy 
hub. From journalists to small business owners to nonprofit leaders, 
these women shared the important work they do in words and language 
and inspired thoughtful conversations among a new community of 
interested women.

Our Fall for Words gala welcomed nearly 150 guests to celebrate the 
museum’s five-year anniversary, MC’d by renowned education journalist 
and podcast creator Emily Hanford with entertainment by the 
mesmerizing magician and cruciverbalist David Kwong. We also honored 
three close friends of the museum, representing great achievement in the 
field of words, language, and reading: grammarian Ellen Jovin, linguist 

The Washington Nationals baseball team partnered with 
Planet Word to host the inaugural MLB Story Time series.

Founder and CEO Ann Friedman welcoming guests at the Fall for Words gala in October 2025.
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John McWhorter, and the owners of D.C.’s widely admired independent 
bookstore Politics and Prose. It was a beautiful evening of celebration, 
reflection, and renewed commitment to our mission and work. 

In addition to the external events we host, we saw great interest in our 
new Lunch at Lexicon Lane package, where private groups enjoy one 
hour of word puzzlemania to solve a grand mystery, followed by lunch 
catered by our restaurant partner, Immigrant Food. For organizations, 
corporations, and family groups, this experience offers a unique, 
inexpensive outing — a chance for teambuilding and bonding outside 
the usual. It generated new revenue for the museum, a growth in the 
number of visitors to this beautiful space, and a truly one-of-a-kind 
experience — yet another! — at Planet Word.

Our new media partnership with WAMU, NPR’s Washington, D.C., 
member station, allowed us to meaningfully expand the reach of our 
Having Hard Conversations series through radio and digital channels, 
reinforcing Planet Word’s role as a convener of thought leaders and 
sharing important bridge-building tools with a broader network.

As part of the inaugural Major League Baseball Story Time series, 
the Washington Nationals baseball team partnered with the museum 
to host a read-aloud activity at the ballpark, once again offering an 
opportunity to engage families with children (and, no doubt, baseball 
fans). Later in the year, the team co-branded one of our Wordplay 
Wednesday events, extending our reach through free advertising 
and enhancing the visitor experience with community giveaways.
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Our popular Duck Cam and related webpage drew two 
Washington Post stories, mentions in Politico, the Washingtonian 
and more, plus 6,600+ unique webpage visitors and 

39,000 total page views, peaking at 2,200+ in one day. 

(Top) Maureen Corrigan chats 
with Planet Word Founder and 
CEO Ann Friedman and guests at the 
inaugural Lunch Encounters program; 
(Bottom) Ten adorable ducklings 
hatched live on our Duck Cam.
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Board of Directors  As of March 31, 2026

Planet Word’s governing Board of Directors includes leaders in education, media, real estate, technology, the arts, and museums. Board 
members serve by contributing their advice and service through committees and ad hoc working groups, as well as with financial support 
through annual and endowment gifts.

12

PL
AN

ET
 W

O
RD

  |
  A

 Y
EA

R 
O

F 
SU

RP
RI

SE
S:

 A
N

N
U

AL
 R

EP
O

RT
 2

02
5

CEO/Chair

Ann Friedman
Founder and CEO
PLANET WORD

First Vice Chair

Thomas L. 
Friedman
Foreign Affairs Columnist
NEW YORK TIMES

Second Vice Chair

Sara Mark Lesk
Senior Educator and 
Manager, ret.
NATIONAL GALLERY OF ART

Third Vice Chair

Joseph Sassoon 
Professor in the School 
of Foreign Service and 
History Department
GEORGETOWN UNIVERSITY

Treasurer

Jay D. Goldberg 
Attorney and CPA
GAASEDELEN & GOLDBERG

Secretary 

Doug Siegler
Tax and Estate 
Planning Attorney
VENABLE LLP

Don Baer
Senior Partner 
BRUNSWICK GROUP

Carla Dirlikov 
Canales
Opera Singer, Cultural 
Diplomat, Entrepreneur

HyeSook Chung 
President
BALTIMORE CIVIC FUND

Michael Cornfeld 
President
HERITAGE INVESTORS 
MANAGEMENT CORP.

Ann Doerr 
(Emerita)
Chair
KHAN ACADEMY

Susan Engel
Professor of 
Developmental 
Psychology and Education
WILLIAMS COLLEGE

Samia Farouki
Founder and Chairman
HII-FINANCE CORP.

Mary Louise Gorno
President and CEO
INGENUITY INTERNATIONAL

Ken Greer
Chief Innovation Officer
AUGEO

Puja Kaul
Co-Chair
THE NUEVA SCHOOL

Monish Kundra
Partner
COLUMBIA CAPITAL

Lindsay Cooper 
Martin
Chief Financial and 
Operations Officer
LIBRARY FOUNDATION SD

Caron Garcia 
Martinez
Senior Director and 
Adjunct Professor, Center 
for Professionalism and 
Communications
AMERICAN UNIVERSITY'S 
KOGOD SCHOOL OF 
BUSINESS

Patrick McGinnis
Author, Entrepreneur, 
Speaker, Host of 
"FOMO Sapiens with 
Patrick J. McGinnis" 

Craig Mundie
President
MUNDIE & ASSOCIATES

Jonathan Plutzik
Owner
THE BETSY - SOUTH BEACH

Deborah Ratner 
Salzberg
Managing Principal
UPLANDS REAL ESTATE 
PARTNERS

Stefanie Sanford
President of Civic 
Ventures
ALITHI CONSULTING 
AND HUMANITAE 
PHILANTHROPY ADVISORS

Dov Seidman
Founder and Chairman
THE HOW INSTITUTE 
FOR SOCIETY AND LRN

Marsha Semmel
Independent consultant 
for cultural and 
educational 
organizations

Tina Small
Community Leader 

Anna Deavere 
Smith
Actress, Playwright, 
Teacher, Author
 
Ralph Smith
Founding Managing 
Director
CAMPAIGN FOR GRADE 
LEVEL READING

Rick Soskin
President and CEO
R&A INVESTMENTS, LLC

Jerry Tarde
Chairman and 
Editor-in-Chief
GOLF DIGEST, 
A DIVISION OF WARNER 
BROS DISCOVERY

Fred Terrell
Vice Chairman of 
Investment Banking, 
Corporate and 
Investment Bank
WELLS FARGO

Lynn Thoman
Adjunct Professor
COLUMBIA UNIVERSITY 
SCHOOL OF 
INTERNATIONAL AND 
PUBLIC AFFAIRS

Natalie Winston 
Executive Producer of 
Booking and Specials
NPR
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Advisory Board  As of March 31, 2026 

The Advisory Board is a group of national and international scholars, linguists, and creative practitioners. Advisory Board members help 
generate ideas and decide how people will experience the museum through different displays of language and communication.
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Allen Adamson
Metaforce

Naomi S. Baron
American University

Lisa Bernstein
Wondrus Consulting

Adam Bradley
University of California, 
Los Angeles

Kelly Butler
ReadingUniverse.org

Cindy K. Chung
Behavioral Scientist

Linda Coleman
University of Maryland

David Crystal
University of Bangor, Wales

Anne Curzan
University of Michigan

Petra Dierkes
Stanford University

Guinevere Eden
Georgetown University

Michael Erard
Author and Linguist

Deb Fallows
Author and Linguist

Ben Folds
Singer-songwriter, 
Composer, and Multi-
Instrumentalist

Regina Galasso
University of 
Masachusetts, Amherst

Candace 
Kaleimamoowahinekapu 
Galla
University of British 
Columbia

Craig Hoffman
Professor Emeritus

John Huehnergard
Harvard University 
and University of Texas

Dan Jurafsky
Stanford University

Kathrin Kaiser
Cognitive Linguist and 
Instructional Designer

Michael Macovski
Georgetown University

Gretchen McCulloch
Internet Linguist 
and Author

Erin McKean
Wordnik

Cecile McKee
University of Arizona

John McWhorter
Columbia University

John Morreall
Humorworks

Deborah Morrison
University of Oregon

Eric Motley
National Gallery of Art

Rochelle S. Newman
University of Maryland

Barry Slaughter Olsen
What About Language?

Daniela K. O'Neill
University of Waterloo

James Pennebaker
University of Texas

Colin Phillips
University of Oxford

Steven Pinker
Harvard University

Valeria Pitaluga
Bilingual and 
Bicultural Speech-
Language Pathologist

Jason Reeder
Arabic Linguist

Jason Reynolds
Author

Bill Rivers, Ph.D.
WP Rivers & Associates

Andrew Robinson
Author

Deborah Ross
ELL Teacher

Lorie Roule
Transparent Language, 
Inc.

Andreas Schleicher
Organisation for 
Economic Co-operation 
and Development

Mark Seidenberg
University of 
Wisconsin-Madison

Bennett A. Shaywitz
Yale University

Sally E. Shaywitz
Yale University

Will Shortz
New York Times

Paul Simon
Singer-songwriter, 
Musician, and Composer

Clint Smith
Author

Sara A. Smith, Ph.D.
Univeristy of Florida

Geneva Napoleon 
Smitherman
Michigan State University

Catherine Snow
Harvard Graduate 
School of Education

Deborah Tannen
Georgetown University

Rob Turknett
Microsoft

Charlotte Vaughn
University of Maryland

Miako Villanueva
Gallaudet University

Laura Wagner
Ohio State University

Maryanne Wolf
University of California, 
Los Angeles

Walt Wolfram
North Carolina 
State University

David Yaun
Executive Communications 
Consultant

Ana Celia Zentella
University of California, 
San Diego

Ben Zimmer
The Wall Street Journal
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2025 Annual Report Donor Honor Roll
We are deeply grateful to these donors who made gifts, pledges, or pledge payments of $1,000 or more during fiscal year 2025. These contributions 
are vital in fulfilling Planet Word’s mission. We also extend our thanks to the many guests who made donations when visiting the museum.

Give a Gift
To become a member or donor or to learn 
more about why your support matters, 
please visit www.planetwordmuseum.www.planetwordmuseum.
org/supportorg/support or email giving@giving@
planetwordmuseum.orgplanetwordmuseum.org. 

$100,000-$499,999

Dalio Philanthropies

Ibis Group

$25,000-$99,999

American Speech- 
Language-Hearing 
Association

John and Jacolyn 
Bucksbaum Family 
Foundation    

Huda and Samia Farouki

Samir and Puja Kaul    

Robert and Arlene Kogod    

Judy and Peter Blum 

Kovler Foundation    

Jeff and Sara Lesk    

John Madigan    

Nussdorf Family 

Foundation    

Michael Peelle

Lynda and Stewart 

Resnick    

Revada Foundation of 

the Logan Family    

$1,000,000+

Anonymous Donor

Matthew and Carolyn 
Bucksbaum Family 
Foundation

$500,000-$999,999

Ann and Tom Friedman    

Kerfuffle Foundation

Christine and Stephen 
A. Schwarzman

Carlos Rodríguez-
Pastor and Gabriela 
Perez Rocchietti    

Michael and Sheila Ryan    

Joseph Sassoon    

Dov Seidman    

Fred Terrell and 
Jonelle Procope    

Laurie M. Tisch 
Foundation    

Natalie and Dan Winston    

Ann Ziff    

$10,000-$24,999

Anonymous Donor

Gary and Patricia Attman

Don Baer and Nancy Bard

Michael and Janet 
Cornfeld

Mary Louise Gorno

Nancy Glickenhaus

Irvin Kessler

Monish Kundra and 
Minal Damani Kundra

Gary and Laura Lauder

Local Projects

The Jack, Joseph  
and Morton Mandel 
Foundation

Thomas and Donna 
McLarty

Mesdag Family Foundation

O'Neil Family Foundation

Jonathan Plutzik and 
Lesley Goldwasser

Mitchell P. Rales 
Family Foundation

Rattner Family Foundation

Michael and Deborah 
Salzberg

Milton and Dorothy 
Sarnoff Raymond 
Foundation
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Every effort has been made to create a 
complete and accurate list of contributors. 
Please call 206-456-3983 with questions or 
corrections.
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$1,000-$2,499

Karena Anderson

Rita Braver

Cindy Chung

HyeSook Chung

Lindsay Cooper Martin

Carla Dirlikov Canales

Jim and Deb Fallows

Ben Folds

Elizabeth Galvin

Barbara Garlock

Chad Goldberg

Jan Greenberg

Ken Greer and Jill 

Sigel-Greer

Judith Harris

Fred and Lucia Hill

Craig Hoffman

Judith Jeffers

Kathy Kemper

Joan Kerrigan

Gwendolyn King

Joanne Lavin

Glen and Cheryl Lewy

Desirée Magney

John and Caron Martinez

Jason and Amanda 
Mikell

David Moore and 
Stefanie Sanford

Evan Osnos and 
Sarabeth Berman

Daniel and Kim Price

Eden Rafshoon

Mark Seidenberg and 
Maryellen MacDonald

Doug and Charlotte  Siegler

George Stevens Jr.

Antoine and Emily 
van Agtmael

Patricia Warner

In-Kind

Allan Woods Flowers

AT&T

Design Cuisine

Flavorture

Google Ads

Immigrant Food

JUSTIN Vineyard 
and Winery

Spilled Milk

Venable

Well Dunn

Windows Catering

    Indicates Founder’s Circle Member

Joe Perpich and 
Cathy Sulzberger

Nancy Rubin

Blair Selber

Ralph Smith and 
Cookie Otani-Smith

Elizabeth Vickrey Lodal

Zubatkin, a Cumming 
Group Company

$2,500-$4,999

Jere Broh-Kahn

Madelyn Bucksbaum 
Adamson Foundation

Glenn Gauthier

A.C. and Kathryn George

Alyse Graham

Isabel Jasinowski

Christine Nairne

Elisa New

Robert M. Nutting 
Family Foundation

Blair Raber

Scott Family Fund

Marsha Semmel

Neb and Nikki Sertsu

Jeff and Christie Weiss

Arlene Selber

Calvin Simmons

Albert and Shirley Small 
Family Foundation

Solomon Group

Rick and Stephanie Soskin

Deborah Tannen

Jerry and Beth Tarde

Lynn Thoman

$5,000-$9,999

Josh and Lisa Bernstein

Carolyn Brody

Sammy Eldin

David and Dawn Goldfein

Gorter Family 
Foundation

Patty Isacson Sabee

Karen Jeffers

Geoffrey J. Kehoe and 
Amy L. Hubbard

Maryland Language 
Science Center

Patrick McGinnis

Andrea Meditch

Mark Ordan
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Audited Financial ReportsAudited Financial Reports

REVENUE AND SUPPORT 2025 2024

Gifts, grants, and corporate support 5,945,237   4,523,970 

Group admissions, less donated admission fees 1,084,890   1,138,828 

Shop, net of cost of goods sold   283,047   284,370 

Fundraising events, net   128,557  N/A 

Rental income   83,461   93,727 

Program income   158,840   107,605 

Contributed goods and services   175,409   182,958 

Other revenue 149,485   92,158 

TOTAL REVENUE AND SUPPORT   8,008,926   6,423,616 

Statement of Activities   	      For the Year Ended December 31, 2025

EXPENSES 2025 2024

  Program Services   6,858,871   6,425,306 

  Management and General 691,937   592,962 

  Fundraising   365,864   283,591 

TOTAL EXPENSES* 7,916,672   7,301,859 

Change in net assets from operations 
before other items   92,254   (878,243)

OTHER ITEMS 2025 2024

Changes in net assets   92,254   (878,243)

Net assets at beginning of year 54,620,860   55,499,103 

Net assets at end of year   54,713,114   54,620,860 

Statement of Financial Position 	 As of December 31, 2025

ASSETS 2025 2024

Cash and cash equivalents   4,755,779   3,347,326 

Contributions and grants receivable, net   447,485   725,499 

Other assets   161,078   250,279 

Property, exhibits, fixtures and equipment, net**   50,055,047   50,695,998 

Total Assets   55,419,389   55,019,102 

LIABILITIES 2025 2024

Accounts payable and accrued liabilities   682,944   358,453 

Other   23,331   39,789 

Total Liabilities   706,275   398,242 

NET ASSETS 2025 2024

  Without donor restrictions   53,945,059   53,474,315 

  With donor restrictions   768,055   1,146,545 

Total Net Assets   54,713,114   54,620,860 

TOTAL LIABILITIES AND NET ASSETS   55,419,389   55,019,102 
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*	 Includes depreciation and amortization costs of $1,901,233 in FY25 and $1,910,487 in FY24, 
allocated across all three expense categories.

**	 $36,900,000 of the total represents the gift of the Franklin School in 2022 to Planet Word.

The summary information presented here is derived from the 
museum’s audited financial statements. A full copy of these 

statements is available from the museum upon request.
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The family of Larry Jeffers, an avid 
puzzler and language lover, made 
a donation to fund Larry’s Puzzle 
Corner in our newsletter, Word on 
the Street. Subscribe for exclusive 
access to word puzzles created in 
Larry’s memory by New York Times 
crossword editor and Planet Word 
Advisory Board member Will Shortz. 

By Will Shortz

HEARD MENTALITY

1.	 BRAWN	 CRAZE
2.	 HOARD	 STORM
3.	 NORSE	 PLOTS
4.	 SIEGE	 BINGO
5.	 WHIST	 PARED
6.	 TOUCH	 SNIFF
7.	 NEEDY	 WOODY
8.	 PRICK	 TWINE
9.	 BIRCH	 DARTH
10.	 ROUGH	 THROB
11.	 FOYER	 PRION
12.	 SPITE	 GREEN

Larry’s Puzzle 
Corner

Change one 
letter in each word 
so that each pair of 

words rhymes. 

(Ex. SLICK, QUARK → 
SLACK, QUACK)



Planet Word
Museum of Language Arts

925 13th Street NW, Washington, D.C. 20005
202-931-3139
planetwordmuseum.org
@PlanetWordDC 

connect@planetwordmuseum.org
giving@planetwordmuseum.org

Planet Word is a member of the D.C. Arts and 
Humanities Education Collaborative and the American 
Alliance of Museums. Planet Word is a registered 
501(c)(3) nonprofit organization. Tax ID#46-4894732.


